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n cultural contexts where listening takes on a fundamentally social character, popular music represents a field of social practice that is dynamic, interpersonal and highly context dependent. In order to capture this complexity, we must consider how people access meaning through music, and how music is adapted for use in everyday social worlds. Not only do people in Kinshasa use song lyrics to convey messages that would be considered too crude or too direct in spoken form, but they also position themselves in social terms by identifying with particular music groups or genres and distancing themselves from others. As the city that is considered by many to be the capital of modern African dance music, Kinshasa is an ideal location for research on audiences. People in Kinshasa take a great deal of pride in being from Kinshasa (kinois) and they argue that their city has a unique urban culture that cannot be fully grasped without some understanding of the city's music. People often say that Kinshasa and its music "grew up together" (ils ont grandi ensemble). To what extent is it possible to speak of a uniquely urban identity in the Congo ? In what ways has this identity changed as Kinshasa went from Kin-la-Belle to Kin-la-Poubelle in less than fifty years ? The research discussed in this paper examines the context of listening to popular music in Kinshasa in order to explain how the products of popular culture are linked to urban identity and how the social organization of listening can be used to reflect upon political and economic change since the promises of "democratic transition" in the early 1990s.
Using Audiences to Study Culture
Audience-based research, still relatively new in the humanities and social sciences, is well suited to studying the complexities of large urban populations characterized by hybridity and mobility (Hecht and Simone 1994) . Scholarship on audiences does not exist as a coherent literature, though authors from a variety of disciplines have written on topics that are related in one way or another to the problematic of reception (Barber 1997 , Brenneis 1986 ). This would include literary criticism's interest in readership (Barthes 1975) , the attention given to audience in cultural studies (Hall 1993 , Radway 1984 , and certain semiotic approaches to the study of popular culture and public spectacle (Yoka 2000) . Many anthropologists have come to understand (via Volosinov and Bakhtin) that meaning is an outcome of speech and not necessarily something that precedes it, but outside of the rather limited scope of an earlier anthropological literature on the ethnography of speaking (Bauman and Sherzer 1972, Hymes 1974) , very little ethnographic research has been done on audiences or on the larger question of how audiences participate in the coproduction of meaning (White 2000) .
Recent work on audiences in Africa clearly has the potential to invigorate multidisciplinary research in African Studies (Barber 1997 , Jewsiewicki 1996 , Meintjes 1990 ). This new area of inquiry asks important questions about power and the post-colonial state (Fabian 1996 , Richards 1996 , and it is not reluctant to discuss the products and performances of popular culture that is highly commodified (Jules-Rosette 1992 , Larkin 1997 , Meyer 2000 . Unfortunately most of this research has taken visual forms of cultural expression as its primary object of study, and only rarely has it involved the use of quantitative approaches in ethnographic research. While the growing literature on popular music in Africa often looks at performance and questions of identity in an urban setting, it is more concerned with musicians than with audiences (Erlmann 1996 , Turino 2000 . There has also been a growing interest in the ethnographic study of audiences of various forms of mass media such as television (Abu-Lughod 2005) , radio (Spitulnik 1999) , mass-media events (Schulz 1999) and advertising (Burke 1996) . Much of this research shows that the meanings associated with popular culture are the result of a complex co-production between artists and their audiences and between audiences themselves. A close examination of how these products are used and what they mean can give access to new ways of imagining political and social life. In many ways, however, the most important contributions of this type of research are methodological. Audience-based ethnographic research shows one way of combining qualitative and quantitative methodologies (since research with audiences depends on relatively large numbers of participants) and through the use of recursive techniques it demonstrates how certain types of ethnographic data can be used to generate additional data for research. The methodologies used in this research emphasize group as well as individual interviews, and the analysis of the data benefits from an approach that is simultaneously text-based and ethnographic.
Research Context and Methodology
As part of a multi-sited international research initiative organized around the question of audience, the "Ethnographies of Listening" project set out to explore the social organization of music listening in Kinshasa. This project was initiated as a followup to doctoral research conducted by Bob White in 1995-1996 on Kinshasa's popular music industry. While revising his doctoral dissertation for publication, White decided to separate the audience aspect from his original research and to organize a larger more systematic study with a small team of researchers and more varied sources of funding . Following the third phase of research (data analysis), a series of seminars and conferences were held in Kinshasa and various universities in Canada and the US. As the project is still underway, the findings presented in this paper are preliminary.
Research on audiences is demanding, primarily because of the number of participants required to represent the diversity of a given community. The sheer size of such an undertaking makes the prospect of audience-based research daunting to most researchers. In addition to the financial resources needed, the logistics of this type of work requires a large team of researchers to be effective. White came to the project with very particular ideas about the principle of collaborative research, an ideal that has permeated his teaching and fuelled his interest in the politics of representation (White 2002) . The idea of collaborative research is one that seemed interesting to Yoka and the other members of the Kinshasa team, though from their perspective it was not a necessary condition for the implementation of the research and in many respects it seemed idealistic and artificially imposed from the outside. The ideological underpinnings of White's notion of collaboration caused some tension in the elaboration of the research methodology but it also provoked a series of discussions about political culture in a time of transition and confusion.
The research was divided into three phases: individual questionnaires, group interviews, and data analysis. Individual questionnaires in the first phase of research were intended to produce information about how people in Kinshasa consume popular music and which songs and artists are perceived as having had the most impact on local audiences. The results of this survey enabled the team to compile a list of approximately 250 songs that could be taken to be representative of popular music since the 1950s. Group interviews were conducted in order to observe the ways that music activates local debates about political culture, morality, male-female relations and generational difference. The third phase of research -data analysis and diffusion of research results -is still in its preliminary stages and should continue until the spring or summer of 2006.
The first phase of the research included a survey questionnaire on individual listening habits and preferences that were administered using random sample techniques in six municipal zones taken to be representative of the city's ethnic and socio-economic diversity. Following the sampling methodology of Schoepf and Engundu (1991) , we decided to focus our energies on two relatively poor neighborhoods (Masina and Lingwala), two middleclass neighborhoods (Bandal and Lemba), and two relatively wealthy neighborhoods (Limete and Macampagne). The Personal Listening Survey (PLS) sought three types of information from respondents (see appendix 1): basic socio-economic and demographic data (anonymous and separate from the rest of the survey), specific information about listening and buying habits in relation to various types of Congolese music (popular dance music, religious music and urban traditional music), and a ranking exercise with "hit" songs which were later used to elicit discussion during the group interviews (see appendix 2) 2 . After being tested and modified (initially with the Congolese community in Montreal), the survey was administered to approximately 500 people in Kinshasa, each of whom selected the musical generation that most closely reflected their personal interests and experience (respondents could choose one of four generations or religious music). The PLS was administered by a team of research assistants who underwent a twoday training seminar on sampling, survey methods and elicitation techniques 3 . The PLS included multiple-choice questions, graded ranking questions and open-ended questions. A secondary goal of the survey was to identify potential participants for group interviews, which would take place in the second phase of research.
Participants in the open-ended group interviews of phase two were selected on the basis of their availability (since scheduling of groups posed considerable difficulties) os 1-2 -Expériences de recherche en RDC Audience-Based Research in the Era of Democratization but also with an eye toward representativeness within their communities. Homogeneous groups included five to eight people of the same age, gender, or religious beliefs, to the extent that this was possible. Heterogeneous groups had the same number of participants but they were made up of people of mixed social categories (for example a group of men from two different generations or a group of men and women from the same generation). The purpose of homogenous groups was to see if patterns emerge from discussions between people of similar social categories (men and women, young and old, Christian and non-Christian, etc.). Heterogeneous groups enabled researchers to observe the nature of debates that occur between people of different social categories. In some circumstances heterogeneous groups were very lively and productive (for example a mixed group of fans from the third and fourth generation of musicians), but elsewhere this strategy was filled with tension and long, awkward silences (as in the case of one group interview which included practicing and non-practicing Christians).
Group interviews enabled researchers to answer two sets of questions. First, what is the relationship between Kinshasa's long standing tradition of popular music and the city's unique urban identity? Second, what can the study of popular music tell us about social organization and inequality in the Congo's current political and economic crisis? Various experimental research techniques were used for group interviews (personal listening histories, listening and viewing exercises, drawing activities) and an informal interview setting was maintained by conducting interviews in the homes of participants or at common meeting spaces such as restaurants, bars, or community centers. In the final phase of the research, data collected from the PLS and from the group interviews will be analyzed by the principal investigators using discourse analysis and applied semiotics. Written sources such as song lyrics will be combed for recurring phrases, keywords and metaphors, with special attention to statements containing moral claims or value judgments. Oral sources will be transcribed and analyzed in the same way and will also serve as a source of information about the intertextual nature of song lyrics and everyday speech.
Democratization and Popular Music
In the team's early discussions about research methodology, a considerable amount of time was spent on the question of sampling techniques, namely how to ensure that questionnaires were administered in a way that was both random and representative. But the reality of field research and the constraints imposed by limited time and money led to discussions among the members of the team about the very notion of representativeness and whether or not it was important for the study of popular music, either in Kinshasa or in general. During the team's first meetings in the summer of 2003, White insisted on the importance of administering the surveys to roughly equal numbers of people across various social categories (gender, generation, socio-economic status, and religious affiliation). Respecting this rule, he argued, would ensure that people from all walks of life were allowed to participate in the study and that the results could be said to reflect the diversity of perspectives in Kinshasa. The Congolese members of the team agreed with the importance of elaborating a research strategy that was consistent with methodology in the social and human sciences but some of them had reservations about the application of the sampling technique. There was considerable concern about logistics, which was not surprising given the difficulty of doing research in Kinshasa, a city of more than five million people, where poverty and unemployment are endemic and transportation is highly unpredictable. There was a clear preference among the research assistants to interview people considered to be experts on music, not only because they were less numerous, but also because it was thought they would be more motivated to participate. But there were also epistemological concerns with the sampling technique. Several members of the team expressed discomfort with too rigid an application of the methodology on the basis that "Cartesian thinking does not always apply to our African tradition" (Yoka). The exigencies of a systematic approach to sampling were thus perceived of as a guide that should be applied where possible, but not an absolute rule.
An interest in audiences or reception is not common in the Congo, especially because there is a great deal of suspicion surrounding surveys and questionnaires, practices that were often associated with the activities of Mobutu's powerful secret services. The result of this suspicion is an attitude of self-censorship or a tendency toward anecdote. This was certainly the case with the second part of the survey, a series of 29 questions that was supposed to provide supplementary information about the respondent, his or her socio-economic situation, listening habits and family background. During the 2003 team meeting White explained that this part of the questionnaire should only occur at the end of the interview and that the research assistants should reassure respondents that their identity would remain completely anonymous 4 . On more than one occasion, however, several assistants emphasized their dissatisfaction with the 29 questions and Yoka echoed their sentiment. Some of their concerns were addressed in the 2003 meetings before the survey phase began (for example in the wording and order of certain questions, issues that were resolved in some cases thanks to the team in Montreal). Other concerns remained in spite of the modifications to the questions and some were even exacerbated. "This part of the questionnaire was designed for Westerners", said one member of the team after having personally administered nearly 150 questionnaires (Tsambu). It was considered unruly, lengthy and indiscrete, especially in terms of questions pertaining to ethnicity, parents' level of education, and monthly income. There was concern that this part of the questionnaire led to suspicion on the part of respondents, and in some cases assistants changed the order of the questions to address the most sensitive questions last. In certain cases assistants simply dropped those questions that seemed too sensitive. Despite these concerns, certain questions in this part of the survey were considered to be valid for the context of the survey, for example the genre identification exercise (question #23) or the question that asked for free listing of favorite musicians (question #24).
In August 2004, after the majority of the surveys had been completed, the data from the approximately 500 interviews was entered into an Excel spreadsheet to facilitate the comparison of results according to different criteria. What resulted was a series of song lists by generation that indicated the relative scores for each of the songs. Using the average score for each generation as a cutoff point, the lists were reduced to approximately 250 titles, spread out over five musical generations. Before showing the results to the other members of the team, White was reluctant to invest too much meaning in the figures, since in many cases the difference between different songs' scores were not statistically significant. Most members of the team agreed that the proximity of certain scores was a potential problem, but one team member countered by saying that "sometimes numbers matter" (Diyongo). Yoka told a story about how everyone knows the exact percentage of Congo's approximately 5 000 university professors who never worked for the Mobutu regime (somewhere less than 5%) and that this figure had an important impact on the perception of intellectuals. "If we use figures", one assistant said, "then people will respect that". "This is true", said Yoka, "but this can also lead to demagoguery". White interjected saying that in his opinion it would be better to explain the shortcomings and biases inherent in the study and let people judge for themselves the quality or relevance of the findings. "This transparency", he said, "is an important part of the methodology, but we don't necessarily have to present it that way. The question of how we present these findings is very important, and this is the question before us today".
White then asked the other members of the team how they thought the project should be presented, especially given the project's potential to be of interest to the general public: "How is our approach different from a television show that takes callers or a newspaper that publishes letters from readers?" In response to this question there was general agreement on a number of distinguishing characteristics : the international makeup of the research team, a long-term approach to the research question, the systematic nature of the methodology. Then one of the assistants suggested that the research team represented a kind of "all-star" formation (selection nationale) : "What is different about our approach is that as a team we come out of nowhere, we came together specifically for this project and that is reflected in our methodology" (Makobo). He continued in this direction by making a comparison between the research team and Wenge Musica, the flagship group of the fourth musical generation, and one of the most successful musical empires to have broken onto the local music scene outside of the constraints of the leaders of the previous musical generation. "Wenge wanted to do something democratic", explained Makobo, "well, maybe not democratic but definitely not charismatic. They were all equal, they started the band as equals and that was the secret of their success". Yoka argued that there have always been charismatic leaders and White added that there have always been attempts to undo that leadership. They both agreed that the problem occurs when certain members decide to leave the group to establish their charismatic leadership and a sphere of influence (la dislocation). "This is interesting" interjected White, "Does the democratic metaphor work?" There is some silence as the question sinks in. "Maybe it works", offers Yoka, "but the political project is always subverted by someone who wants to split from the group". Immediately one of the assistants jumped in : "What keeps the team together is the common goal, the work. And this is revolutionary, but every revolutionary project is in danger of being subverted. For real change to occur, we have to change the way we think, our attitudes" (Diyongo).
The findings that are emerging from this study suggest that changes in attitude are just as likely to emanate from audiences as they are from musicians; if music has the potential to act upon individuals and audiences, then clearly individuals and audiences can act upon the music, and music in turn can act upon society. A musician who displays morally reprehensible behavior in his private life or in the way that he interacts with other musicians will often be sanctioned in terms of audience loyalty; this observation was confirmed in the ranking of hit songs. For example Papa Wemba and Koffi Olomide, generally recognized as two of the most important and certainly the most internationally recognized artists from Kinshasa, did not do as well in the ranking as the members of the research team would have expected. Audiences can react negatively to popular musicians for various reasons: evidence of involvement in illegal or criminal activity (such as Wemba's involvement in an illegal immigration scandal), brutal or violent behavior (for example Koffi's violent outburst following a concert in 2004) , the use of witchcraft with malicious intent (White 2004) , or the vice of arrogance. The appreciation of musicians' value as artists is intimately linked with their position as moral agents and when this morality is called into question, audiences in Kinshasa tend to vote with their ears. Yoka continued to think through the question of the democratic metaphor:
"Bob, the other day you were talking about democratic resurgence. This is…this is intuitive but it is not totally wrong. You were saying, could this be a kind of democratic intuition? In spite of all the problems [with the Western notion of democracy], I think it might be true. A democratic intuition. People look at musicians and they start to judge them. They say: if you're a thief, we won't listen to you anymore".
This was perhaps the same reasoning that led one participant in a group interview to argue that in popular music there is no corruption, since unlike in the realm of politics, your chances for success have more to do with talent and perseverance than your ethnic affiliation or who you know. But it is also possible that the question of democratization, which was introduced into to the discussion by White, reflects a Western bias and that the other members of the team were simply responding to a new version of a longstanding preoccupation among foreigners working and traveling in the region: responsible leadership.
Due to the limitations of space we have not been able to fully address what happened during the "democratic transition" in the beginning of the 1990s, when Mobutu made tentative gestures toward the path of democratic reform. Nor have we covered in any detail the question of how popular culture is related to politics or political practice, questions that we hope to address in future publications. Despite these limitations, however, we can say that the systematic study of reception, even in a context such as Kinshasa where mass media is generally considered "primitive", can bring to light important information about how the products of popular culture mediate between artists and their audiences. Furthermore, a critical examination of research methodology suggests that audiencebased research uncovers important aspects of the relationship between everyday forms of socialization (such as listening to popular music) and the political imaginary in a particular region. Most importantly for the purposes of this publication, our research suggests that the process of research is itself a terrain for understanding how particular methodological orientations and their corresponding ideologies (especially those coming from scientific traditions in the West) influence the emergence of particular types of research questions and scholarly sociability. Par exemple : à partir de la liste qui accompagne ce questionnaire, évaluez les chansons une par une. Pour celles que vous jugez comme faisant partie des dix plus grandes chansons de la musique congolaise, attribuez-leur le chiffre [6] dans la colonne correspondante. De même, attribuez le chiffre [5] pour celles que vous jugez comme faisant partie des 50 plus grandes chansons de la musique congolaise et ainsi de suite, [4] pour les 100 plus grandes, et [3] pour les 500 plus grandes. Indiquez le chiffre [2] pour les chansons qui sont moins connues, soit les 1000 plus grandes chansons. Pour une chanson que vous ne connaissez pas ou qui ne devrait pas faire partie du top 100, indiquez [1] . 
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